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Glosarium

SACDM - Scrum Adoption Challenge Detection Model
XP - Extreme Programming

BEKRAF - Badan Ekonomi Kreatif

UMKM - Usaha Mikro Kecil dan Menengah

ROI - Return on Investment

CEO - Chief Executive Officer

TAM - Technology "Accep

IDT - Innoytion Diffusjoff Theory //\ A
AVE - Aveéra iance Extracted
Ul - User Interface

UX - Useé lence
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