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Title Elaboration

Creative-Hub:

Co-Working
Space:

Curated
Compound:

Economic -
Creaqtive:

Kemang, South
Jakarta:

Credative-Hub is a center designed to encourage and accommodate creativity,
innovation, and growth in the creative industry. This place will be an option for
individuals, companies, and creadtive groups to gather to collaborate, share ideas,
and develop related projects. This building provides facilities such as co-working
space, meeting rooms, exhibition areas, and FNB and creadtive tenant areas.

Co-working space is a shared workspace where individuals or groups from various
companies work in one environment. Co-working space offers facilities such as
work desks, meeting rooms, and internet, and allows flexible rentals. This concept is
popular among freelancers, startups, and creadtive agencies, because it is more
economical and supports collaboration between users from various fields.

Curated Compound is a space concept that is curatively designed to create a work
environment or community that supports collaboration, creativity, and innovation.
Each element in the Curated Compound is selected and designed to facilitate
interaction between users from various industry backgrounds, thus creating a
dynamic creative ecosystem.

The economic creative approach in architecture combines design creativity with
economic efficiency to create buildings or spaces that are aesthetic, functional, and
of high economic value. It includes the use of cost-effective materials, innovative
design, functional flexibility, sustainability principles, and community
empowerment, to produce architectural works that are not only visually appealing
but also provide long-term economic benefits to the owner and the community.

Kemang is an aread that is mostly located in the Mampang Prapatan sub-
district and the other part is in Pasar Minggu, south Jakarta, Indonesia. The
mMain areas of Kemang are Jalan Kemang Raya, Jalan Prapanca Raya, and
Jalan Bangka Raya. This area has great potential and quite high prestige as a
commercial area and small company offices. on the other hand, it also has
the potential to be used for Entertainment / FNB Businesses such as
Curated Compound.



Jakarta, Indonesia’'s economic hub, contributes approximately 17.5% to the national Gross
Domestic Product, solidifying its role as the country's largest center of economic activity. The
city’'s numerous Central Business Districts (CBDs) house a variety of national and international
companies. Recently, the rise of startups and creative agencies has transformed Jakarta's
office landscape, creating demand for flexible and innovative workspaces that foster
collaboration and creativity, moving away from traditional, forrmal corporate settings.

This shift in office dynamics prioritizes work environments that facilitate rapid communication,
iInNnovation, and adaptability. Startups and creative agencies increasingly seek workspaces
iINntegrated with amenities that support creative processes, Iincluding proximity to
entertainment areas-a growing consideration for modern workers.

This project of Creative Hub as a rentable co-working space and curated compound in the
vibrant Kemang area of South Jakarta. The project adopts a Creative Economy approach by
blending entertainment elements with functional office spaces. Key design features include
open-plan layouts, flexible workspaces, and a focus on fostering efficient communication and
collaboration, aligning with the evolving demands of the modern workforce.



Jakarta, sebagai pusat ekonomi Indonesia, menyumbang sekitar 17,5% terhadap Produk
Domestik Bruto (PDB) nasional, mengukuhkan posisinya sebagai pusat kegiatan ekonomi
terbesar di negara ini. Berbagai Kawasan Pusat Bisnis (CBD) di Jakarta menjadi tempat bagi
perusahaan nasional dan internasional. Dalam beberapa tahun terakhir, kemunculan startup
dan agensi kreatif telah mengubah lanskap perkantoran di Jakarta, menciptakan kebutuhan
akan ruang kerja yang fleksibel dan inovatif yang mendukung kolaborasi dan kreativitas,
sekaligus meninggalkan konsep kantor korporat tradisional yang formail.

Perubahan dinamika perkantoran ini memprioritaskan lingkungan kerja yang memfasilitasi
komunikasi cepat, inovasi, dan adaptabilitas. Startup dan agensi kreatif semakin mencari
ruang kerja yang terintegrasi dengan fasilitas yang mendukung proses kreatif, termasuk
Kedekatan dengan aread hiburan-sebuah pertimbangan yang semakin penting bagi pekerja
modern.

Perancangan Creative Hub sebagai Rentable Co-Working Space dan Curated Compound di
kawasan Kemang, Jakarta Selatan ini mengadopsi pendekatan Ekonomi Kreatif dengan
menggabungkan elemen hiburan dengan ruang kantor yang fungsional. Fitur utama desain
meliputi tata ruang open-plan, ruang kerja fleksibel, dan fokus pada komunikasi serta
kolaborasi yang efisien, sesuai dengan tuntutan tenaga kerja modern yang terus berkembang.
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Jakarta is known as the center of offices and
businesses In  Indonesia and contributes
around 17.5% of gross domestic product This
mMakes Jakarta the largest center of economic
activity in Indonesia. various dreas in Jakarta
are known as CBD (Central Business District)
which are filled with office buildings inhabited
by various companies, both international and
national.

Among the development of the Dbusiness
world and companies in Indonesia, recently a
new segmentation has emerged in the
pbusiness scope. namely Startup companies
and Agency Companies.

The emergence of new segments in the form
of startup companies and creative agencies
nas had a changing impact on office dynamics
in Jakarta and has created a new need for
flexible and innovative workspaces.

A Startup is g new company that usuadlly
focuses on creating innovative products or
services, often technology-based The main
goal of a startup is to grow rapidly and
pbecome big in a short time. This type of
company often seeks support from investors
to help develop their ideas. Examples of well-
known startups in Indonesia are Gojek and
Tokopedia.

Meanwhile, an Agency is a company that
provides services to help other businesses,
usually in the fields of marketing, advertising,
or design. Agencies help their clients create
advertisements, pbuild prands, or run
promotional campaigns to make  their
products better known. Agencies work on d
project basis and are usually paid for each job
they do.

Apa itu Startup?

Startup adalah perusahaan rintisan untuk
mencari, mengembangkan, dan
memvalidasi model bisnis yang terukur.

Umumnya perusahaan Startup memiliki
kaitan yang erat dengan dunia teknologi dan
memiliki potensi pertumbuhan yang cukup
tinggi.

Gy
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In the last few vyears, the Startup sector in
Indonesia has grown rapidly. According to data
from Startup Rangking, Indonesia has more
than 2,300 registered startups, making it one of
the largest startup ecosystems in Southeast
Asia. In addition, the creative industry sector
which includes advertising agencies, design,
and media, has experienced significant growtnh
with a large contribution to Indonesid's
Credative economy (Badan Ekonomi Kreatif/
Bekraf)

Radio Republik Indonesia (RRI.co.id) reported
that Indonesia is now in the top six positions in
the world with startup businesses. In 2022
Indonesia will have 2484 startup businesses
and experienced an increase of up to 9.15% iNn
2023 to 2,598 firms. This indicates the high
enthusiasm of the community in pursuing this
startup world.
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Corporate companies tend to have a more
formal and hierarchical structure. In contrast,
startups and agencies adopt a more open and
flexible work culture. Research from Openwork
Agency shows that 70% of startups prefer
open plan offices because they can encourage
fast and collaborative communication. This is
in line with global trends, where open
workspaces allow for more interaction and
creative ideas.

due to the differences in Work Culture
between corporate companies and startups
and agencies, especially from the focus of the
work of the two segments, office space that
provides a supportive environment is also very
mMmuch needed

Startup Corporation
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startups and Agencies are looking for offices
that offer flexibility, modern facilities, and
strategic locations.



Based on a survey by Coworking Resources,
startups tend to choose office locations in
dreds close to cafes, coworking spaces, and
recreation and entertainment centers, which
can support a balance between work and
personal life.

In addition, startup companies tend to have
limited budgets, so they choose offices with
rentable space that can be rented flexibly,
either per hour, per day, or per month,
according to their needs.

Jakarta's office market is undergoing d
significant transformation with the emergence
of rapidly growing startups and creative
agencies. A report by Colliers International
(2021) states that there has been a sharp
iNncrease in demand for flexible workspaces,
such as co-working spaces and short-term
lease offices, especially among startups. These
companies tend to choose more affordable
locations than premium offices in the Jakarta
business district (CBD) and prioritize space
flexibility.

A survey by Jones Lang LaSsalle (JLL) in 2020
also revealed that post-pandemic, companies
in Jakarta have begun to adopt a hybrid
approach to their operations, with only some
employees working in the office, while others
work from home.

This reinforces the trend of startups and
agencies opting for smaller workspaces but
supported Dby sophisticated and creative
collaboration facilities. Demand for co-working
spaces outside the CBD area has also
iNCreased, especidlly in creative areas such as
Kemang, south Jakarta.

To answer the dynamics of the office that has
changed, a Creadtive Hub is needed that offers
co-working space with a flexible rental
scheme (rentable). In addition to being «d
workspace, this Creative Hub can function as ¢
gathering place for creators, entrepreneurs,
and professionals in the creative industry. This
Creative Hub provides facilities such as
creative studios, customizable meeting rooms,
iNnteractive lounges, and exhibition areas.



The rentable co-working space concept
provides flexibility for users to rent space
according to their needs, either daily, weekly, or
monthly, without having to be tied to a long-
term contract. This is important for startups
that continue to grow, as well as creadtive
agencies that need a dynamic workspace that
supports collaboration.

Recently, Curated Compound / Compound
Space has become a trend that is spreading
among the community, especially in the
Jakarta area. This area is often used das d
working space or contains Creative and FnB
tenants that are currently popular and sought
after by the community. The business of
establishing a curated compound provides
very profitable financial benefits for the
puilding manager.

The addition of Curated Compound in @
designs not only provides added value for
pbuilding managers, but is also a form of
implementing the economic Ccredtive
architecture approach. This concept aims to
create a multifunctional space that can be
used by various types of creative businesses.

Based on a study by the Urban Land Institute,
buildings that apply the economic creative
architecture approach by providing flexible and
customizable spaces have experienced an
iNncrease in occupancy of up to 15-20% due to
their appeal to tenants from various creative
sectors.

enara Mandiri sudirman




Kemang is an adrea that is mostly located in
the Mampang Prapatan sub-district and the
other part is in Pasar Minggu, South Jakarta,
Indonesia. The main areas of Kemang are
Jalan Kemang Raya, Jalan Prapanca Raya, and
Jalan Bangka Raya. This area has great
potential to be used as land for Creative Hub
and Currated Compound because it has high
prestige as a commercial area and small
company offices. on the other hand, it also has
the potential to be used for Entertainment /
FNB Businesses such as Curated Compound.

This area is one of the areas that offers ¢
more  flexible and friendly atmosphere
compared to the more formal office areas in
Central Jakarta this is also in line with the
tendency of Startup & Agency companies in
choosing office areas. an environment that is
close 1o Cafes, and recreation and
entertainment centers. this darea offers a
relaxed yet creative atmosphere and makes it
the right choice.

it is known as an area with artistic nuances,
Credtive culture, and a dynamic community.
The environment that accommodates art
galleries, creative cafes, and design studios,
makes Kemang a strategic location to build a
Creative Hub that can accommodate startups
and creative agencies that continue to grow in
Jakarta. This location also has an  active
expatriate community, which adds to the
potential for cross-cultural collaboration in the
credative industry sector.

On the other hand, the easy accessibility for
Public Transportation are also one of the Mmain
reason to choose this location for Rentdl
Office.

To be precise, this project will located in Jl
Taman Kemang, Kemang, south Jakarta. with
the total measurement + 8000 M2




General Problem

There is needs and demand for a creative hub as rentable Co-Working space with attractive and profitable
Curated Compound

Specific Problem

1.How to design flexible Working space with open plan concept and supporting facilities for Startup and
Agency company

2.How to design a Semi-Open Area for entertainment, culinary, and networking space that beneficial for the
building’'s stakeholders.

3.How to design a low-cost Co-Working Spaces building for Startup and Agency companies?

Objective

produce a Creative Hub design with Rentable Co-Working space that has a relatively cheap price and a
curated compound that is profitable for building managers as a form of Economic Creative approach.

Target

produce a Creative Hub design as a Rentable Co-Working Space for Startup Companies and Creative Agencies
based on the characteristics and dynamics of a new workspace and an attractive and profitable Curated
Compound with design guidelines related to concepts, space programs, site selection, and supporting facilities
in Kemang, South Jakarta.

Design Limitation

INn designing a creative hub as a Rentable Co-Working Space, it is limited by fulfilling the needs of the startup
and agency sub-sector in the fields of new products, marketing, advertising, and services in buildings to
accommodate these new companies in developing their businesses. as well as the provision of a curated
compound that will later become an entertainment center as a balancer and adjustment to the
characteristics of the dynamics working environment. on the other hand, it is also a source of profit for building
managers in Kemang, Jakarta Selatan.
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Creative-Hub as Rentable Co-Working Space and Curated Compound
Planning in Kemang, South Jakarta With an Economic Creative Approach.

General Problem

there is needs and demand for a creative hub as flexible Co-Working
space with attractive and profitable Curated Compound

Specific Problem

1.How to design flexible Working space with open plan concept and
supporting facilities for Startup and Agency company

2.How to design a Semi-Open Area for entertainment, culinary, and
networking space that beneficial for the building’'s stakeholders.

3.How to design a low-cost Co-Working Spaces building for Startup
and Agency companies?

Architectural Issues Non-Architectural Issues
the need for Creative Hub facilities as flexible considerations for new companies in choosing ad
rental offices that can accommodate new workspace that is constrained by rental costs
companies in business development and in accordance with company characteristics

the emergence of Different Working startup 5 Agency rapid development of the changing
new company Culture: Corporate vs. Companies Tendencies startup companies dynamics of
segments Startup & Agency in Office Selection and agencies office in Jakarta

Design Issues

Mass Layout Spatial Layout Mass Layout —— Circulation Layout

Concept

— Schematic
Failed |
- Design Simulation

successful

Design Developement
(DED)



Designing Creative Hub as a rentable Co-
working Space for Startup and  Agency
companies with a flexible open plan room
concept and Curated Compound through an
economic  creative approach to  adjust
company characteristics and stimulate
networking activities.
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Reported by the British Council in The Creadtive
Hubs Report, Creative Hub is a place/space in
physical or virtual form that combines
individuals or groups in creadtive activities and
gathering while providing space and support to
increase relations to develop business, as well
as community involvement in the creative,
technology, and cultural sectors. This makes
Creative Hub a space that accommodates
Credtive activities and in it there are facilities
to develop innovation, hard skills, and soft skills
achieved through collaborative activities.

o CONVERSATION I
THE LONDENSER, CAFE ...

Creative Hub lllustration
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In addition, according to Matheson & Easson
(2019), Creative Hub is a space that
accommodates Credative actors and
communities as well as being a place for local
and regional creative economy industries.

Creative Hub has a dynamic space and can
provide more jobs, expand educationdl
services, networking probabilities, business
development, and most importantly create
iInnovation more intensively. This Credtive HuUb
is an idea to organize innovation and
development of creative industries.

According to Virani and Malem (2016), Creative
Hub has three main functions:

1. creating new knowledge.

2. transferring knowledge to places where it
can be applied.

3. Disseminating knowledge to others through
education and training.

INn addition to these three things, this forum
also has other main functions:

1. Providing facilities for the Indonesian creative
industry.

2. Providing space for creative industry players
who need a place to work and develop.

3. Providing services and facilities for events,
skills training, or other activities, for individuals,
organizations and companies in the short or
long term.

According to the British Council's Creative HuUb,
there are six types of Creative Hubs:

1. studio

IS a collection of individuals on a small scale
and/or small businesses working in a co-
working space.



2 Centre

iIs a large-scale building for carrying out
creative activities with other facilities such as
Cafes, Bars, Cinemas, Production places, Shops,
and exhibition spaces.

3. Network

Is a group of individuals or businesses that
tend to be spread out but form a network
pased on a specific sector.

4. Cluster, is a group of individuals and creative
pbusinesses that work in a certain geographic
darea.

5. Online platform

is a form of creative hub that only uses online
methods such as websites and social media in
implementing creative businesses.

6. Alternative

is a form of creative hub that focuses on
experiments with certain communities,
sectors, and financial models.

from the six types of Creative Hubs above, the
studio and center types have physicdl
puildings. Unlike networks, clusters, online
platforrms, and alternatives are types of
Creative Hubs that are integrated into a
network of creative actors and businesses in d
community.

based on the types of Creative Hubs that have
been explained, the type of Creative Hub that
will be included in the design is the Studio type
Creative Hub where this building is designed to
accommodate companies

and small businesses such as Startups and
Agency companies as well as individuals who
work / can work in a co-working space. As an
addition, the creative hub type Center is also
included in the design as an entertainment
center as a form of balance and
implementation of the Economic Creative
approach and is designed in a different
building mass but is still located on the same
site.

Creative Hub Diagram

Creative Hub Diagram

terest.con



Leforestier (2009) said that co-working space is
a shared and open work space with other
users with flexible time usage. Co-working
space is uUsed Dby people from various
pbackgrounds, iNncluding entrepreneurs,
freelancers, startups, associations, consultants,
investors, artists, researchers, students, etc
Co-working space is not only a work space, but
dlso a place to create a community with a
work concept that includes a shared work
environment such as an office and various
independent activities. Users of this
collaborative space have proposed a concept
(Sharing) so that they can rent this space for
individuals, groups or companies, so that they
can move anywhere they want (flexible) in the
workplace. Co-working space has several work
spaces, such as meeting rooms, dining rooms,
relaxation areas, etc.

Open Plan Co-working spaces
dezeen.com

According to Schuermann (2014), workspaces
can be divided into five main categories.
medium and large community coworking
spaces, small community coworking spaces,
corporate coworking spaces, university
coworking spaces, and pop-up coworking
spaces. These five classifications differ not
only in terms of scale, but also in terms of
industry and type of business. Here are five
mMain classifications of workplace design:

1 Midsize & Big Community wWorking space
This working space is a medium-sized type.
This workspace provides spdace and services
for 40 workers who are not specifically for a
particular company/industry.

2. small Community Co-wWorking Space
This area provides workspace, which can
accormmodate a minimum of 10 workspaces,
so that the atmosphere of this co-working
space becomes closer and like a family.



3. Corporate Powered Working Space

This working space is a workplace that is only
specifically for certain companies. This Co-
Working Space functions as an addition to
company development. such as conducting
research, innovation, etc. so that its use is only
intended for certain users and may only
provide services to freelancers, workers, or
companies that work with the company that
founded the Co-WwWorking Space.

4. University related Co-wWorking Spaces

This workspace is a place for students to learn,
develop and apply their knowledge. This place
can be used as a place to practice and practice
from the education received by academics.
This type of Co-Working Spaces is usudlly
established by institutions/universities or by
students themselves.

o. Pop-Up Coworking spaces

This working space is used by certain active
communities that are temporary in nature.
Usually this place is only used as a trial for
permanent Co-Working Spaces that will be

puilt in the future. in other words, this Co-
Working space is built by its owner only
temporarily.

according to Nadi (2020) in general the

typology of space in Co-WwWorking Space is
divided into three, namely Workspace, Meeting
space, and Supporting space;

3

R B ;
9 % . o

OPEN OFFICE TEAM SPACE CUBICLE

-

STUDY ROOM SHARED OFFICE TEAM ROOM
P <
(=)
H _
U

WORE LOUNGE TOUCH DOWN

Workspaces
Nadi (2020)

-

SMALL MEETING ROOM LARGE MEETING ROOM

e

BRAINSTORM ROOM

SMALL OPEN MEETING ROOM

LARGE OPEN MEETING ROOM MEETING POINT

Meeting Spaces
Nadi (2020)



FILLING SPACE STORAGE SPACE PRINTAND CORY AREA

MAIL AREA F&B AREA BREAK AREA

LOCKER ARER LIBRARY GAMES ROOM

WIUTING AREAAND LOBRY CIRCULATION SPACE

Support spaces
|

from the explanation of several types of
workspaces previously, by referring to the type
of wuser needs and adjustments to the
characteristics of the user, the type of
workspace that will be implemented is the
Open Office type which is a workspace without
partitions and can be used by more than 10
people. This type is suitable for activities that
require a Ilot of communication and fast
interaction. In addition, there will also be a
Work Lounge, Cubicle, private room, and
shared office.

for the Meeting Space type, a large meeting
room type will be used which can be used by
users with a number of 5-12 people, a
Brainstorm Room which will be used to
exchange ideas, and a meeting point which
can be used by two to four people.

last but not least, the selection of supporting
spaces that will be implemented in this design
are the Pantry, Waiting Room, Break Room,
print and copy areaq, and circulation room.

Reported from MBNConsulting
(mbnconsulting.id), Curated Compound /
Compound Space is a credtive space that is
wide open and filled with various shops that
join in the same space. buildings with this
function provide various facilities from Cafes,
Restaurants, Photo Studios, Clothing Stores,
and other creative product stores. This kind of
space concept is increasingly rampant in the
Jabodetabek area and is very crowded with
people because it allows visitors to explore
mMany things in one destination.

Initially, the Curated Compound / Compound
Space concept was created to provide
opportunities for the community, especially
communities to develop their creativity.
However, over time and the development of
existing trends, this building has experienced a
change in dynamics from its initial function;
Becoming a place of recreation, becoming a
space to credte connections and business
opportunities (networking), to becoming ad
place for collaboration and joint innovation.



Lucy Curated Compound (LCC)
Nadi (2020)

Paradia, Cilandak

Nadi (2020)

Based on the explanation of the compound
space that has been described previously, in
general compound space is an open area that
contains tenants both in the FnB field and
various creative stores. has a function as a
networking space, collaborative space, and
entertainment space.

This compound space concept is what will
later be implemented in this design and on the
other hand also as a supporting aspect both in
terms of buildings that will affect building
users or in terms of the economy that will be
beneficial for building managers

A startup is a small business that has just
started or is in the early stages (pioneering
period) of a company where new
entrepreneurs start from the business ided
stage, financing, laying the foundation of the
structure and then starting a business.

From this definition, it can be concluded that a
startup is a company that is still in the
development process and resedrch stage to
find the right market.

Not much different from an agency company,
this company also focuses on developing d
service that is often relaoted to other
companies. Agencies generally offer
marketing services for a product or other
prand that has been establishead.
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INn general, both startups and agencies have
the following company characteristics:
1. The company is less than 3 years old

2. The number of employees is approximately
20 people

3. Revenue is less than $100,000/year

4 still in the development stage

o. Generally operates in the fields of
technology, new products/innovations, and
mMarketing services.

6. Products created in the form of digital
applications (involved in networks)

These two segments of developing
companies dare generally involved in the
creative sphere Dbecause the work s
inseparable from new innovations and the
development of advertising products and
services  which  will require a lot of
brainstorming activities and fast
communication between employees. This also
lllustrates the significant cultural differences
petween corporate companies and startups
and agencies. In  the opposite position,
corporate companies have a fairly clear
Nierarchical structure and have a formal work
environment. Unlike startups and agencies
that nave flexible and non-formal
characteristics.

These differences in characteristics also affect
the dynamics of office space

that are popular with startups and agencies.
where they prioritize open plan offices and
flexible and customizable office spaces.

from the study conducted, the author
concluded that both startup and agency
companies have flexible characteristics and
prioritize work-life balance, which indicates
that the environment and entertainment
space will be one of the goals that will be
popular with these actors.

Startup and Agency companies will be the
main marketing targets of the buildings in this
project, this is also related to the high
development of the two companies in
Indonesia.
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Creative economy in architecture refers to the
concept where creativity, innovation, and new
ideas become the main source of economic
value in the design and construction of
physical environment. IN this context,
architecture is not only seen as a means to
puild space, but also as a creadtive industry
that contributes to economic growth through
sustainable, innovative, and aesthetic design.

Creative Space

liantimes

According to Florida (2002), the creadtive
economy is included in the "creative class’ that
iNnfluences various economic sectors, including
architecture. Florida argues that this creative
class drives innovation in the design of cities,
pbuildings, and public spaces, which ultimately
increases the attractiveness of an area for
pbusiness and investment Architecture in the
creative economy plays a role as a driver of
social and economic transformation through
an innovative, aesthetic, and functional
environment.

This is supported by Laundry (2000), who
argues that architecture is an important part
of the creative economy because the design
of urban spaces and buildings affects how
people interact, work, and innovate. According
to Landry, creadtive cities require architecture
that supports creativity and collaboration,
where public and private spaces are designed
to encourage socidl iNnteraction and
iInNnovation-based economic activities.

reported by UNESCO (2013), states that
architecture plays a key role in the creative
economy, especially in designing innovative
and sustainable spaces. Architecture is not
only seen from an economic perspective, but
also as a cultural element that contributes to
the identity of a city and country. Creagtive
architectural design can increase cultural and
tourism appeal, while dlso encouraging
economic growth through other creagtive
sectors.

In the realm of architecture, the creative
economy is a concept where creativity,
innovation, and design play an important role
in creating economic and social value. Experts
such as Richard Florida, Charles Landry, John
Howkins, and UNESCO emphasize the
importance of architecture in shaping spaces
that support creativity, social interaction, and
economic growth, as well as an important part
of the global creative industry.



The mall is known as a luxury shopping place
with various international pbrands and
exclusive restaurants. Strategically located in
the Bundaran HI area, this mall is one of the
symbols of Jakarta's modernity.

Central Jakarta is an administrative area in DK
Jakarta that has a central role in vadrious
sectors, including commercidl, entertainment,
and offices. Central Jakarta is often referred to
as the heart of the capital city because of the
many government offices, business centers,
and historical places.

Central Jakarta is known as one of the most
important commercial centers in Indonesia.
This area has several very popular shopping
centers and shopping areas:

Mall Plaza Indonesia
pergiyuk.com

o The oldest department store in Indonesiaq,
One of the largest and most prestigious malls sarinah is an iconic shopping place and is
in Jakarta. This mall offers a variety of high- famous for local products and traditiondl
end retail, luxury restaurants, and crafts.

entertainment facilities such as cinemas and
art galleries.
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Mall sarinah
Pramborsfrm.com

Mall Grand Indonesia
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As the city center, Central Jakarta has many
entertainment venues that cover various
types of activities, from modern
entertainment to cultural  and  historicdl
tourism:

e Monumen Nasional (Monas)
This Jakarta icon is the most well-known
tourist destination in Central Jakarta. Monas
also functions as a history museum that tells
the story of Indonesia's struggle.

Monas

phm-hotels.corr

e Kota Tua

Although mostly located in Wwest Jakarta,
parts of Kota Tua, such as the National
Museum (Elephant Museum), are also located
in Central Jakarta. This place is a historicdl
tourist  destination with Dutch colonial
buildings.

Kota Tua

Google.com

e Gelora Bung Karno (GBK)
The largest sports complex in Indonesid is
located in Central Jakarta. In addition to being
a venue for sports matches, GBK is also often
used for large music events and outdoor
activities.

GBK

news.detik.com



Central Jakarta is the heart of Indonesia's
business and government. Many important
office buildings and government offices are
located here, making Central Jakarta the
center of the country's economic and political
activities.

e Menteng

In addition to being known as an elite
residential area, Menteng dadlso has severdl
embassies, consulates, and government
offices.

Menteng District
google maps

e Sudirman - Thamrin
This aread is the most important financial and
pbusiness center in Jakarta. Many multinational
companies, banks, and technology companies
nave offices in this area. Sudirman-Thamrin is
also the center of skyscrapers in Jakarta.
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e Gambir

Government Dbuildings such as the Istana
Merdeka and the DKI Jakarta City Hall are
located in Gambir, making it the center of
national and regional government.

Central Jakarta
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Central Jakarta is an area that plays an
important role as a center for business,
government, and entertainment. With various
luxury shopping centers, cultural
entertainment venues, and tall office buildings,
this area is the center of economic and
political activities in Indonesia. Stereotypes
about Central Jakarta often reflect the
character of this area as a busy, formal, and
prestigious area, although it also offers a
variety of recreational and entertainment
venues.

wWest Jakarta is one of the administrative
areas in DKI Jakarta which is known for its long
history as a center of trade and is now
developing rapidly iN the commercial,
entertainment and office sectors.

West Jakarta is a fairly developed shopping
center, with many large shopping centers and
influential traditional markets. Some of the
mMain commercial places are:

e Taman Anggrek Mall

Known as one of the largest malls in
Indonesia, Taman Anggrek has complete
entertainment facilities such as an ice skating
rink and various international brand outlets.

Mall Taman Anggrek

e Traditional Market

In addition to malls, West Jakarta also has
famous traditional markets such as Pasar
Glodok, which is a center for electronics and
technology equipment and is known ads the
"Chinatown" in Jakarta.

Pasar Glodok

West Jakarta also has many populdar culinary
areds, such as in the Tanjung Duren aregq,
which is known for its variety of local to
international food choices, and Glodok which is
famous for its Chinese cuisine.



west Jakarta offers a variety of
entertainment options, from family
entertainment to areas for relaxing. Almost all
large malls in West Jakarta have modern
cinemads such as CGV and XXI, which show the
latest films. In addition, Central Park and Mall
Taman Anggrek often  host community
events, live performances, and interesting
exhibitions. Although not as crowded as South
Jakarta in terms of nightlife, west Jakarta has
severdl popular bars and lounges, especially
around Central Park and the Tanjung Duren
ared. In addition, West Jakarta is also rich in
historical and cultural entertainment with the
presence of historical places such as Kota Tua
and Fatahnillan Museum which are popular
tourist destinations for locals and tourists. The
area adlso features art galleries and often holds
cultural events, both traditional and modern.

West Jakarta is a fairly developed shopping
center, with many large shopping centers and
iNnfluential traditional markets. Some of the
mMain commercial places are:

e Puri Indah

This area is starting to be known as a new
office center in West Jakarta. Many class A
office buildings are built around Puri Indah,
especially for companies in the service and
technology sectors.

Puri Indah District

Google.cc

Overall, West Jakarta is an area with a mix of
history and rapid modernization, with a large
influence from the Chinese community, trade
centers, and electronics and technology, and
increasing office development.

South Jakarta is one of the administrative
areas in DKl Jakarta which is often considered
the center of urban and mMmodern lifestyle. This
area is famous for its elite areas, business
centers, and exclusive entertainment venues.
South Jakarta is also a favorite destination for
expatriates and young professionals.



south Jakarta is known ds a luxury shopping
center and a bustling commercial area. The
large malls and shopping centers here are
hangouts for the upper middle class.

e Pacific Place
One of the luxury malls in the Sudirman ared

Blok M Plaza

that offers a variety of international brands, plazablokry
exclusive restaurants, and entertainment
facilities such as premium cinemas. This mall
is often visited Dby professionals and
expatriates.

7B\O|< ‘m Ssquare
Google.com
¢ Kemang Village
A mall complex integrated with apartments
and offices in the Kemang ared. This place is d
) favorite shopping and culinary destination for
Mall Pacific Place expatriates and young professionals.

e Blok M Plaza dan Blok M square
Although known for its traditional markets and
cheap shopping centers, Blok M also has a
more modern mall. Blok M Plaza is a bustling
place with local and international shops, ds
well as simple entertainment venues.

Kemang Village (Kemvil)

Economy.okezone.com



South Jakarta has a variety of entertainment
venues, ranging from family recreation areads
to luxurious nightlife

e Kemang

Kemang is the most famous nightlife center in
south Jakarta. The area is filled with bars,
nightclubs, cafes, and restaurants that are
popular with expats and young people.
Kemang is also known as a center for
alternative arts and culture, with art galleries
and indie music events.

Kemang District
Economy.okezone.com

e Senopati

Senopati area is one of the nightlife hotspots
iNn Jakarta. Known for its high-end restaurants
and exclusive lounges, senopati is a favorite
destination for people who want to enjoy a
luxurious and comfortable atmosphere.

e Kebayoran Baru

In  this area, there are
restaurants and cafes that are often hangouts
for local executives and celebrities. Many

many premium

places to eat in Kebayoran Baru offer unique
and modern concepts.

Kegoyorojm Baru
e Taman Tebet
In  this area, there are many premium
restaurants and cafes that are often hangouts
for local and one of the green recreation areas
iNn South Jakarta that is often visited by
families and local communities. This park has
a jogging track, children's playground, and
picnic ared

Tebet

Google



e Rooftop Bars and Club
South Jakarta is famous for its many rooftop
pars and clubs that offer beautiful views of the
City, especially in the SCBD and Senopati areas.
These places are very popular for nighttime
hangouts.

Costess Bar
Google

South Jakarta is a very important business
center, especially for large and multinational
companies. This area is filled with modern
office buildings

e SCBD

SCBD is the most exclusive business center in
South Jakarta. This area is filled with
skyscrapers that are the headquarters of
various multinational companies, banks, and
financial institutions. SCBD is also famous for
its luxurious nightlife, and is close to malls
such as Pacific Place.

e Mega Kuningan
This area is one of the bustling business
districts in  South  Jakarta, filled  with
embassies, multinational companies, and five-
star hotels. Mega Kuningan is dlso known ds d
residential area for expatriates.

Mega Kuningan



e TB Simatupang
The area along Jalan TB Simatupang is one of
the fastest growing office centers, especially
for oll, gas, and telecommunications
companies. Many ldrge compdnies have
moved their offices to this area because of the
easy access to the toll road.

e Senayan

In addition to being an elite commercial and
residential area, Senayan also has severdl
large offices, especially around the Senayan
City and Plaza Senayan areads.

In addition to office buildings, there are many
modern coworking spaces available in South
Jakarta, catering to freelancers, startups, and
small companies looking for flexible
workspaces, such as Wework, CoHive, and
Gowork.

Overall, South Jakarta is a dynamic and
modern area, also the center of urban life in
Jakarta, with many modern offices, luxury
shopping centers, and exclusive entertainment
venues. This area is home to professionals,
expatriates, and the upper middle class who
enjoy a cosmopolitan lifestyle. Despite its
notorious traffic jams, South Jakarta remains
one of the most desirable areas to work, live,
and socialize. with a good balance between
business centers, entertainment, and
commercial activities, making it one of the
most sought-after areas in Jakarta.

The Kemang area, south Jakarta, is one of the
areas known for its dynamic and multicultural
urban life. Kemang is known as an area that is
popular among expatriates, artists, and
creative young people. This drea combines a
residential feel with a lively commercial space.
moreover, this ared IS one of the
entertainment centers that offers a relaxed
and creative atmosphere. The entertainment
aspect in Kemang is closely related to various
places that support a modern urban lifestyle,
especially in the form of cafes, compound
spaces, and credtive spaces. in addition, it has
a reputation as a dynamic and innovative
creative center. with many creative
communities, Kemang offers an ecosystem
that supports various arts, culture, and credtive
industry activities.

Kemang is one of the growing commercidal
centers in South Jakarta. This area is filled
with unique and modern cafes, restaurants,
pboutiques, and shopping centers. Unlike the
pig Malls in Jakarta, Kemang is home to more
independent shops, small boutiques, and
restaurants with unique concepts that offer ¢
Mmore persondadl shopping experience. Kemang
Village is one of the cormmercial icons in this
area, with a mall integrated with an
apartment and office complex, presenting a
modern urban atmosphere.



In addition, there are many antigue shops, art
galleries, and furniture stores along the main
road of Kemang, making this area attractive to
those looking for unigue items.

Kemang is not a major business center like
SCBD or Mega Kuningan, but several small
offices, creative agencies, and startups choose
to have their offices here because of its Mmore
relaxed and flexible atmosphere Many offices
based on the creative industry, such as
advertising agencies, dgraphic design, and
media production, choose Kemang as their
operational base Co-working spaces such as
Kedasi and Conclave have dlso emerged,
offering flexible workspaces for freelancers
and startups.

Kemang is the entertainment hub in South
Jakarta, especially for expatriates and young
people. In addition, cafes in Kemang are also
hangouts for creative communities and young
professionals who work remotely. Many
restaurants in Kemang offer a variety of
international cuisines, reflecting the high expat
population in the area Arts and culturdl
festivals are also often held in Kemang, such
as art exhibitions and indie music concerts.

Dia.Lo.Gue kemang
Goog

e

This darea is a place where vdadrious credtive
industries collaborate. Many advertising
agencies, design studios, media producers,
and startup companies choose Kemang ds
their operational base. This creates a network
of interconnected professionals and often
results in collaborative projects in  various
fields, such as advertising, film, graphic design,
and digital media.

As one of the centers of creativity in south
Jakarta, Kemang's creadtive impact spreads to
the surrounding areas, such as Cilandak,
Pejaten, and Blok M. This influence can be seen
from the growth of new creative places in the
ared, both in the form of co-working spaces,
art galleries, and cafes with unique concepts.
Kemang also encourages the birth of a larger
creative community in Jakarta, with frequent
events involving participants from various
regions.



Geographically, Kemang is strategically located
iNn the middle of South Jakarta, surrounded by
elite residential areas and large office areas
such as sCBD and TB simatupang. Kemang is
positioned as a center of modern lifestyle with
a touch of art and culture. This location is @
magnet for people looking for a unique
atmosphere, different from large shopping
centers, with a combination of luxurious
residences and relaxed yet elegant
entertainment venues. For expats, Kemang is
an ideal choice because of its many
international facilities, such as foreign schools,
international restaurants, and a strong expat
community.

The presence of Kemang has had a significant
impact, not only on the surrounding area but
dlso on Jakarta as a whole. As an drea with
many expatriate communities, Kemang has
helped promote Jakarta as an international
city that is open to various cultures. This ared
also encourages the growth of the creative
industry sector, which attracts young talents
and startup companies. This drea also plays
an important role in creating Jakarta's modern
identity, with a focus on a dynamic, creative,
and multicultural urban lifestyle.

Kemang is an area that offers entertainment
that is different from other entertainment

centers in Jakarta, as well as being the heart
of creativity and art in South Jakarta. With
aesthetic cafes, multifunctional compound
spaces, art spaces, and creative spaces that
encourage collaboration, as well as co-working
spaces that support productivity, Kemang has
become the center of a creative and relaxed
lifestyle. This area has attracted various
creative communities, young professionals,
artists, creators, and expatriates who are
looking for a place to gather, work, and have
fun in a unique and personal way. Cultural
diversity, a relaxed atmosphere, and support
for cross-industry collaboration make Kemang
a thriving creative hub in Jakarta.

Thus, the determination of the site in the
Kemang area is a linear choice with the design
of the creative hub building as rented co-
working space and creative compound.



The Kemang area, south Jakarta, is one of the
areas known for its dynamic and multiculturdl
urban life. Kemang is known as an drea that is
popular among expatriates, artists, and
creative young people This area combines a
residential feel with a lively commercial space.
moreover, this area is one of the
entertainment centers that offers a relaxed
and creative atmosphere. The entertainment
aspect in Kemang is closely related to various
places that support a modern urban lifestyle,
especially in the form of cafes, compound
spaces, and creative spaces. in addition, it has
a reputation as a dynamic and innovative
creative center. with many credative
communities, Kemang offers an ecosystem
that supports various arts, culture, and
creative industry activities.

Further studies were conducted twice to
determine the regulations and status of the
site to be used using the
Jakartasatu.jakarta.go.id site

Jalan Kemang 111

g
§
:
3

Jalan Kemang I1

RTH-8

Jakartasatu jakarta.go.id

JI. Taman Kemang, Kemang, South Jakarta
+ 6.500 m2



wWayco Coworking Space is a shared office
puilding for rent located in Spain. This building
has severadl dreas that can be rented and can
pe adjusted to the preferences of each
puilding user.

Wayco Coworking Space contains rooms such
as Fixed table Area, Private Office, and Private
Room. Not only that, they also provide rooms
such as meeting rooms, amphitheaters and
gathering rooms that can be used together

wWayco Coworking Space provides supporting
facilities such as print area, terrace, cafeteria
and office kitchen, front desk and receptionist,
and locker room. This building is one example
of an office that has successfully
implemented the Open Plan Office concept
This is shown by the arrangement of open
desks and chairs and can prioritize interaction
between each other to be edsier and more
efficient.

The provision of flexible space shows that
each area can be used as a work area and can
be adjusted depending on the preferences of
the users regarding the work area of interest
to each individual.

Ng iN Kemang, Soutt kar With an Economic Creative Approach
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Bandung Creative Hub (BCH) is one of the
facilities initiated by the Mayor of Bandung,
Ridwan Kamil The basic idea began with
providing a forum for creative actors and
communities in Bandung to develop their
ideds and concepts into a creative business.
BCH is the 2nd most complete Creative Hub
facility in Asia (after Thailand Creative § Design
Center), with a building area of 10,000m2 and
has 6 floors.

pased on the location of the building, located
at JIL Laswi No. 7, Kacapirnig, Batununggadl,
Bandung City, West Java, BCH is included in
having a strategic location because it is
passed by public transportation and city buses,
so it is not difficult for the public to access.

in terms of circulation, this building has two
Main accesses. namely through the ground
floor or down through the ramp to the
pbasement which also serves ds d vehicle
parking area. in addition to functioning as d
parking darea, the basement also functions as
a service dred. these service rooms include a
generator room, control room, panel room,
elevator and stairs.

when viewed in terms of facilities, this building
also has guite complete functional spaces; on
the ground floor contains facilities such as a
prayer room, outdoor cafe, F6B Tenant, Design
Store, Storage, and other supporting facilities.
on the 2nd and 3rd floor areas, this building
contains an amphitheater room and a working
space intended for startup companies in
Bandung and creative activists.
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Jakarta Creative Hub is the first creative hub in
Indonesia initiated by the DKl provincidl
government at the end of 2016. This building is
designed for youth activities such as creating,
collapborating, and expressing their creativity.
The supervision expected by the government
at that time was to increase SMEs and
startups in the capital.

Jakarta Creative Hub does not take the same
concept as co-working spaces in general, but
rather provides space in the form of classes.
the room functions as; seminar classes,
workshops, and exhibitions. there is also @
makersoace aread, which is also divided into
three: Fashion, woodworking, and digital lab. In
addition to classrooms and makerspaces, this
building also has a co-office area of 12 rooms,
a library, a cafe open to the public, and a
temporary exhibition space.

JCH provides a Co-Office aimed at Startup
actors with an effort to build a creative
ecosystem in Jakarta. This creative Hub is an
incubation space for creative industry players,
so startups who want to rent an office here
must be a business related to the creative
sub-sector, especially design, fashion, and
handicrafts. There are 12 office units
measuring 3x6 meters with the use of a
double load corridor separating 2 co-office
spaces facing each other.
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Design Problems Solution
Spatial Solution (Tata Ruang)
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Primary

As a Co-Working Space for
workers and tenant companies.

Co-Working Space
Open office
Cubicle
Team Room

Work Lounge
Meeting Room
Large Meeting Room
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Building Function Analysis

o

Secondary

As a Curated Compound
contains F&B and Creative
tenants in the form of Semi-
Open Space.

Entertainment
Gathering Space
Performing Area

Commercial
F&B Tenants
Creative Tenants

Support

as a support for primary and
secondary facilities

Mushola
Restroom
Pantry
Service
Front Office
Receptionist
Parking Lot

Brainstorm Room
Meeting Point

wWith  the illustration above, it can Dbe
understood that this Creative Hub functions as
a workspace that implements the Open Plan
Office Configuration. This is adjusted to the
main target users of this office, namely
startup companies and creative agencies that
have different work environment dynamics
from corporate companies. where startup
companies and creadtive agencies prioritize
fast communication between workers and
flexible space. In addition, the Curated
Compound is used as a Semi-Open Space-

Building Managers
Managers Office

-containing F5SB and creative tenants that
have 2 functions; entertainment & commercial
sectors. This aread is also expected to be an
additional attraction for prospective working
space tenants and encourage collaboration,
networking, and the emergence of innovative
and creative ideds. In addition, this area can
also be an additional income that is beneficial
for building managers. This design is adjusted
to the characteristics of the site, prospective
users, and current trends.

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach.
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startup workers and creadtive media agencies
are the main actors and main targets of
pbuilding tenants in the Creative HUDb, especially
in the fields of new products, marketing,
advertising, and services.



The manager plays a role in  controlling,
supervising, taking care of all permits related
to the use and management of the building,
and is responsible for all activities carried out
at  Creative-Hub.  The manager is dll
stakeholders involved and serves ds directors
or managers who own the existing facilities.

o —— ———

o e e o e
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ce and Curated Compound Planning in Kemang, Soutr kar With an Economic Creative Approach



Customer who come to Creative Hub are the
generdal public who come to visit the
compound space and enjoy the activities held
or visit all tenants in the area. Specifically, the
activities that are generally carried out by
customers can be said to be as follows;
enjoying ongoing events, Dbuying existing
creative products, consuming F&B products,
networking, gathering.

L U S S ————
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Design Problems Solution Building Users Classification
Spatial Solution (Tata Ruang)

Service

Service officers are those involved in the
operation of Creative-Hub which consists of
Ccleaners, security officers, and mechanics.

P

Service Behavior

.
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
]

’

MAINTAINANCE

SUPERVISING
m VWORKING

SERVICE

PARKING
ARRIVE —
a DROP-OFF

TREATMENT

B

— RETURN
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in this project will combine the types of open
plan and mixed use type offices. with the ratio
of using open plan as a more dominant
workspace and still having closed rooms for
several superiors (directors & managers) from
the tenant company and several supporting
work area rooms such as meeting rooms and
team rooms.
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Design Problems Solution Modul Analysis
Spatial Solution (Tata Ruang)

Work Area Modul Motorcycle Modul

User Space Modul Parking Space Modul

Ccar
Car Modul

Motorcycle
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Office Rent Area (Kebutuhan Ruang Kantor Sewa)

Standart Size
no Requierments User (Person) (m2/ People) Total Size (m2) Characteristic Notes SOURCE
1 Private WorkSpace 2 B 12 Semi Private Rentable Neufert
2 Co Working Space (Open office) 50 4 200 Semi Private Rentable Neufert
3 |Private Workspace (Cubicle) 4 4 16 Semi Private Rentable Assumption
4 Client room 2 4 8 Semi Private Rentable Assumption
5 Team Room 8 4 32 Semi Private Rentable Assumption
6 |Work Lounge 15 3 45 Semi Private Rentable Assumption
7 Large Meeting Room 10 4 40 Semi Private Rentable Neufert Cor;lany
g Brainstorm Room 5 4 20 Semi Private Rentable Assumption
9 | Meeting Point 2 3 ] Semi Private Rentable Assumption
10 |Print Area 2 4 8 Semi Private Rentable Neufert
11 |Pantry 4 2 8 Semi Private Rentable Neufert
2 Male, 4 Female
- Urinoir 1 m2
14 | Toilet 7 - Wastafel 1.5 m2 21 Semi Private Rentable Neufert
-WC 3 m2"
(3)
Total 416
Total + Circulation (30% Area) I s 30%
Total Company| Total Office Area

21

11356.8




Building Management Area (Kebutuhan Ruang Pengelola Utama Kantor Sewa)

Standart Size
no Requierments User (Person) {(m2 / People) Total Size (m2) Characteristic Notes SOURCE
1|Main Manager's Room 2 4 8 Semi Private MNon-Rentable Neufert
2| Secretary Room 3 4 12 Semi Private MNon-Rentable Neufert
3| Accounting Manager Room 2 4 8 Semi Private Non-Rentable Meufert
4| Accounting Staff Room 3 4 12 Semi Private Non-Rentable Neufert
5| Marketing Manager Room 2 4 8 Semi Private Non-Rentable Neufert
6| Marketing Staff Room 3 4 12 Semi Private Non-Rentable Meufert
7| Engineering Manager Room 2 4 8 Semi Private Non-Rentable MNeufert
8| Engineering Staff Room 4 4 16 Semi Private MNon-Rentable Neufert
9| Meeting Room 5 4 20 Semi Private Non-Rentable Meufert
10| Masjid 100 2 200 Semi Private Non-Rentable Assumption
11| Pantry 5 2 10 Semi Private Non-Rentable AJM
2 Male, 4 Female
- Urinoir 1 m2
7 - Wastafel 1.5 m2 21 Semi Private Non-Rentable Neufert
-WC 3 m2"
12 | Toilet (3)
Total 335
Total + Circulation (30% Area) 435.5 30%
Recieving Area (Kebutuhan Ruang Penerima)
Standart Size
no Requierments User (Person) (m2 / People) Total Size (m2) Characteristic Notes SOURCE
1| Lobby/ Front Office 5 1.6 8 Fubllic Non-Rentable MNeufert
2 | Receptionist 5 1.2 6 Publlic Non-Rentable NAD
2 Male, 4 Female
- Urinoir 1 m2
T - Wastafel 1.5 m2 21 Non-Rentable MNeufert
-WC 3 m2"
3| Toilet (3) Publlic
4| Waiting Area 6 2 12 Publlic Non-Rentable MNeufert
Total 47
Total + Circulation (30% Area) 61.1 30%




Employee Area (Kebutuhan Ruang Karyawan)

Standart Size
no Requierments User (Person) (m2 | People) Total Size (m2) Characteristic Notes SOURCE
1|Locker 20 2 40 Private Mon-Rentable AJM
2| Changing Room 20 2 40 Private Mon-Rentable A
3|Break Area 15 2 30 Private Mon-Rentable Assumption
2 Male, 4 Female
- Urinoir 1 m2
7 - Wastafel 1.5 m2 21 Mon-Rentable Neufert
-WC 3 m2"
4| Toilet (3) Private
Total 131
Total + Circulation (30% Area) 170.3 30%
Service Area (Kebutuhuan Ruang Service)
Standart Size
ne Requierments User (Truck/Unit) (m2 | People) Total Size (m2) Characteristic Notes SOURCE
1|Loading Dock 2 16 32 Private Non-Rentable Assumption
2| General Storage 1 40 40 Private Non-Rentable Assumption
3| Genset Room 1 20 20 Private Mon-Rentable SBT
4| Control Panel Room 1 40 40 Private MNon-Rentable SBT
5|Pump Room and Reservoir 1 20 20 Private Mon-Rentable SBT
6| CCTV room 1 30 30 Private Non-Rentable SBT
Total 182
Total + Circulation (30% Area) 236.6 30%




Compound Space

Standart Size
no Requierments User (Person) (m2 / People) Total Size (m2) Characteristic notes SOURCE
1|Gathering Area 200 2 400 Public Non-Rentable Assumption
2| Performing Area 10 4 40 Public Rentable Assumption
3| Storage 20 156 30 Semi-Private Assumption
p— Rentable .
4| Tenant 40 35 140 Semi-Private Assumption
5| General storage 1 40 40 private Non-Rentable Assumption
12 Male, 12 Femals
24 amnor S M2 72 Public Non-Rentable Neufert
6| Toilet -WC 3 m2"
7| Mushola 20 2 40 Public Non-Rentable
Total 762
Total + Circulation (30% Area) 990.6 30%
Parking Area Basement (Kebutuhan Ruang Parkir)
ho Requierments User (Person) Car SRP (m2) Motorcycle SRP (m2) SOURCE KETERANGAN
1|Employee 50 35 15 Assumption
2 | Office 1000 130 200 Assumption
3| Compound Space 200 50 50 Assumption
Total Car + Motorcycle 480
Total SRP 3755
Total Parking Area 3755
SRP
Mobil (3X5) | Motor (1x2)
3225 530
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the relationship between spaces in this project

is analyzed by proximity and based on the

function of the area between one space and

another. The frequency of proximity is _
displayed with different coloring with darker

colors indicating the frequency of direct

proximity to the lightest color indicating no

frequency of proximity. by using this table can

show more detail about the analysis of the

spatial relationships in this project.

QW 50 7
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Gathering Area  x
Performing Area [N x
Storage x I

Tenant I

General storage x k]
Toilet I ]
Mushola I R -

/o
Receptionist "- X

Waiting Area X
Toilet ®

Legend
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based on the study that has been carried out : :
in the previous chapter, it can be seen that the e ] L
dynamics of offices in recent yeadrs have - i : -

pbegun to change by prioritizing fast interaction | I " [ |
and  collaboration  spaces, especially  for : :
companies involved in the creadtive realm. - Al
Lefrochester (2009) argues that a co-working d
space is a shared and open work space for R
users with flexible use. ‘

this indicates that collaboration can be done in
every corner of the room freely and returned
to which area is the preference for the actor
himself.

Open Plan Office
a room that uses an open plan and flexibility
shows that each area has its own function.
However, it does not rule out the possibility of
being used as another function as long as it
can still support collaboration, creativity, and
the emergence of innovative ideads.

Referring back to Nadi (2020), there are several
co-working space typologies that will later be
implemented in the design of this creative hub
design; Open Office, (private) Cubicle, Team
Room, and Worklounge.

INn the Meeting Aread, a Large Meeting Room,
Brainstorm Room, and meeting point will be
implemented. Don't forget also for support
areds such as Print and Copy Area and Pantry.

Here are some room design that will be used e
iNn this design:
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Design Problems Solution Concept
Spatial Solution (Tata Ruang)

Picture 3.14 Work Lounge
Source: Writer, 2024
Picture 3.16 Meeting Point
Source: Writer, 2024

Picture 3.17 Meeting Room
Source: Writer, 2024

Picture 3.15 Cubicle
Source: Writer, 2024
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Brainstorm Roorr
Writer, 2024

semi-Open Space is an area that is generally
used as a gathering place and as a location for
several activities and exhibitions. In the
context of this design, the semi-open aread is
not only used as a gathering area but also has
a function as an additional attraction for
external customers and prospective tenants of
the creative hub building and also has a
function to increase the economic income
penefits for Dbuilding mMmanagers. This s
implemented with the presence of a gathering
area, activity / performance dreqa, and also
filled by Fnb and Creative tenants.

The implementation of the Semi-Open Aread in
the form of Compound Space is also expected
to increase the probability of networking
activities or exchanging ideas that can spark
new ideads in the office and work sectors.

Currently, networking activities are an
essential thing that is often done for the sake
of running and developing ad business.
Although the function of this networking is
guite crucial, the implementation of this
activity does not always have to be carried out
formally and in a room. A networking with a
casual demeanor can dlso provide creative
discussion results and innovations.



The provision of open space that can be used
as an entertainment and networking space
can pbe implemented in a compound space
ared in a credtive hub. This is also in line with
the fact that the dynamics of an office
environment have shifted and have d
tendency for occupancy in a more flexible and
casual environment.

In addition to these two functions, the
provision of this area can increase the level of
awareness of the building. With the increase
iNn building awareness, this will also have an
iMmpact on building occupancy.

The provision of various FSB and creadtive
tenants can increase customer interest and
occupancy of a building. The diversity of these
tenants plays an important role in creating
attraction because consumers are increasingly
looking for wvaried culinary and shopping
experiences in one location. not only in terms
of occupancy of the compound space itself,
but workers in the creative-nub building will
later get an impact from the presence of
these tenants.

again examined from the changing dynamics
of the office and the characteristics of startup
and agency workers who are known to be
involved in the creative world (as the main
target of building users), they tend to choose @
semi-formal or casual work environment and
are close to the entertainment area in order to
prioritize the principle of Work-Life Balanced.

The main purpose of providing a Creative-Hub
building that carries the Open plan and flexible
concept and the procurement of compound
space in the form of Semi-Open space filled by
F&B and Creative tenants is a Solution to gain
benefits in terms of building occupancy which
will also have a positive impact on building
managers in terms of business economy and
Building Awareness. on the other hand, the
impact that will be felt by Startup business
workers and agency companies is the
existence of a work environment that is
adjusted to their characteristics in the
Marketing, Advertising, Product Development,
and Service sectors.
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Design Problems Solution Micro Zoning
Spatial Solution (Tata Ruang)

Co-Working Space

Private
Workspace

Meeting
Point

Co-Working
Space

Client
Toilet Room

L.

Meeting
Room

Brainstorm
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Cubicle

Legend
eeccccccccee Authorized Personnel

Public Access
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Design Problems Solution Micro Zoning
Spatial Solution (Tata Ruang)

Compound Space

Gathering Performing
Area Area
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Tenant P A General

Space Storage

Storage

Legend
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Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach. 56



Final Architecture Design Studio | Putra Rafif Nugroho 20512170 .

Design Problems Solution Micro Zoning
Spatial Solution (Tata Ruang)
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Legend
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Design Problems Solution Micro Zoning
Spatial Solution (Tata Ruang)
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manager
Room

Accounting
manager
Room

0000000000 ooe stOff Area

.....’.....

Marketing
manager
Room

L.

Meeting
Room

Legend

00000000000 Authorized Personnel

Public Access

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach. 58



Final Architecture Design Studio | Putra Rafif Nugroho 20512170 .

Design Problems Solution Micro Zoning
Spatial Solution (Tata Ruang)

Building Employee Area

Changing
Room

....:....

Service Area

Break Area

XXYEEy - cControl Panel

0000000 cccocdococcooe

Legend
00000000000 Authorized Personnel

Public Access

59 Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach.



Final Architecture Design Studio | Putra Rafif Nugroho 20512170

-

[=|

conomic Creative Approach

ve-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an

Creat



Final Architecture Design Studio | Putra Rafif Nugroho

e and Curated Compound Planning in Kemang

Creative-Hub

s Rentable outh Jakarta With an Ecc

-Working




Final Architecture Design Studio | Putra Rafif Nugroho 20512170

Legend

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Final Architecture Design Studio | Putra Rafif Nugroho 20512170

Creative-Hub

Jth Jakarta wWith an Economic

Rentable Cc

“e and Curated Compound Planning in Kemang

eative Approach



The selection of mass is considered based on the response to the site analysis which also takes into
account accessibility and sun path In addition, the division between Curated Compound spaces,
Public Co-Working Space, and the company's Co-Working Space is also considered in order to obtain a
cledar hierarchy between areas. The positioning of the design grid which involves the positioning of the
structure is also taken into consideration in order to obtain a more efficient functional area.
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To establisn the Design Grid, it is essential to
consider modules from several key aspects to
serve as guidelines: the Functional Module,
Structural  Module, Material  Module, and
Infrastructure Module. These modules provide
the basis for determining an Optimal, Efficient,
and Harmonious Design Grid. Identifying these
modules reguires understanding the
dimensions of building materials, after which
the smallest multiple, or Least Common
Multiple (LCM), can be calculated to establish
the appropriate grid size.

The applicable SNI standard for WFE profile
steel is SNI 03-1729-2002.

severdl sizes of WF Steel on the market:

For flooring material, will pbe using
material. HT sizes
available on the market:

On the ceiling of the office space and the
entire building will use material, with
the size of the material on the market:

for infrastructure, especially pumbling, will use
material with a common size on the
market:



Structure
1200 Ccm --> 0.2

Ceiling
120cm x 240 cm --> 0.2

Flooring
60 cm x 60 cmMm --> 0.6

INnfrastructure
400 cm --> 0.2

Function Modul
200 cm x 200 cm --> 0.2

The use of the calculation of the design
module containing the Function Module,
INnfrastructure Module, Material Module,
Structure Module, is treated in order to obtain
an efficient Design Grid number for all aspects
of the building. This also aims to obtain
structured continuity in every aspect of this
project.

This project uses a steel structure with a

profile size of 500 x 200 overall on the main

structure, this is also determined based on

several other considerations:

* has a slimmer profile than reinforced
concrete

e faster construction work

e greater flexibility of space

* The use of a grid span of 84m is more
sufficient when using steel.



Final Architecture Design Studio | Putra Rafif Nugroho 20512170 .

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach.






i e B e B e,
e B L O X Ao Pl
S — — =
o ] E |

A eaaig
A

O A
e e
ami
LI
N

IR

e R,

e

A LR X Rn
PAREEE 9
REERECE










Final Architecture Design Studio | Putra Rafif Nugroho 20512170

6000

8400

©,

o © 4‘7 | [ W/ © O]

- ©

@' @ 1, 2ND FLOORPLAN

\IJ 1:300

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Final Architecture Design Studio | Putra Rafif Nugroho 20512170

/+\ 3RD FLOORPLAN

\l/ 1:300

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Creat

Final Architecture Design Studio | Putra Rafif Nugroho 20512170

6,000

8400

rf\ 4TH FLOORPLAN
\IJ 1:300

ve-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Final Architecture Design Studio | Putra Rafif Nugroho 20512170

@ i fi‘\ 5TH FLOORPLAN

\IJ 1:300

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Final Architecture Design Studio | Putra Rafif Nugroho 20512170

@ i i e

8400

B4

: §
i

5000, I 8,800 B400. Adon,

& /1~ 6TH FLOORPLAN

\IJ 1:300

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Final Architecture Design <

studio | Putra Rafif Nugroho 2051

OO 00O

? N ’ 5 o

@ 5 . 4
® I | = | 3 )

CLLLLLELEL L
I“ﬁf M |

® R RERREA w | g | )
) N N AARARRRR AR )
® | o

.
lk —
<|;—_:;~':___ Builg

ling Employee Room
— -3.250
—
BADQ 8,000 F400 8,000 2397 G003 =1 BA0O B0 B3
00

BASEMENT PLAN
1300

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic C

_reative Approach



Final Architecture Design Studio | Putra Rafif Nugroho 20512170

i il i
i

/Jr\ NORTH ELEVATION
\IJ 1:200

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Creative-Hub as Rentable

Final Architecture Design Studio | Putra Rafif Nugroho 20512170

,,,,,,, LI ' e

£

rd

r
=
H

=

%%ﬂﬁ?%
£NED

________ il D)

rf\ WEST ELEVATION
\IJ 1:200

~O0-Working ace and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Creat

Final Architecture Design Studio | Putra Rafif Nugroho 20512170

——
S ) )
=l==l==l=

=

e | ] ) e || [ [

/+\ SOUTH ELEVATION

o

\IJ 1:200

ve-Hub as Rentable

ce and Curated Compound Planning in Kemang, South Jakarta With an

Creative Approach

conomic C



Final Architecture Design Studio | Putra Rafif Nugroho 20512170

,,,,,, = -4 — JJq- I T ————__
I I D |
I
....... s 0 T O
| \ 4}
_| LT |||”| T/n\ 7777777777777777 -

rf\ EAST ELEVATION
\IJ 1:200

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Final Architecture De

Gutdser Arsa e Typea Oifcs Typa d

/ 31,200 / 0,800 /

SECTION A-A'
1200

Creative-Hub

5 Rentable

uth Jakarta With an Ec

oNnoMiIc

>d Compound P anning in Keman ative \pproa




Final Architecture Design Studio | Putra Rafif Nugroho 20512170

/ 6,000 f 8,400 / 16,800 ’,’ 8400 / B4D0 /‘

SECTION B-B*
1200

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Final Architecture

-
i I s
ret i
........................................................................................................................................................... .
S
5
L ot p
ott
RIAIAAY AR
== = Lo =
..... i
—
ot ot
- : . : B . . . . . -
ek X
=
.
—
-

x 1A y

B SECTION C-C'
1:300

1d Planning in Kema

WOrking




Final Architecture Design Studio | Putra Rafif Nugroho 20512170

6,000

450
g
P
el
@ -l Ll K LR . R
g
5
b
L

8400

5400

@ (3] ®1 K1 K1 Kt
E —1 " " " "
§
=
w1 Ll L Kt

@ /Jr\ GF - 2ND FLOOR COLUM PLAN
\IJ 1300

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Final Architecture dio | Putra K 031
O ®
g
N " " "
o
g
E-
@ K1 K1 K1 K1 @
I n A A "
:
® : " ®
§ —_ ial
3
E
g
|
® K1 K1 K1 K1 K1 @
== - -t - - -
o
g
b
@ N LK LK LK1 LK1 LK @
:
@ K4 K1 K1 KA @
" " " "
8,000 | 8,400 ] 8,400 8,400
. 31,200 . 3RD - 6TH FLOOR COLUMN PLAN

\IJ 1200

O ® © 0O 0 N
Ry

Nnd Planning in Kemang

outh Jakarta With an Ecc



Final Architecture Design Studio | Putra Rafif Nugroho 20512170

o
Vi
#
g P 81
E S
r

B0
2

B1

400

8,800

B

B1 81

2400

®

{+\ GF - 2ND FLOOR BEAM PLAN

@ \l/’ 1300

N

*

Creative-Hub as Rentable Co

Working Space and Curated Compound Planning in Kemang, south Jakarta wWith an Economic Creative Approach




Final Architecture Design Studio | Putra Rafif Nugroho 205121

48,000

6,000

B1

]
o "
H H
i H
£ £
§ ‘B B1 B
E ] [
H ]
H B1 B1 i B1
B1 H: s
H 4
=1 H H 3
= B1 H ;;51
! 3
3
%
%
B1 B1 W
q
ol <
g B1 : 4 B1
o H
£
uB1 Eal B1
B B1 £ B1 B
"
5 ]
5 ]
] i
] i
3 : #
el ‘B1 B “B1 B1 B
L ] H
] £
& 3
H ]
& B1 B1 2 B1 B1
o
3 B1 B1 B1
=
B1 B1 B1
£.000 8400 8400 8400
31,200

{+\ 3RD - 6TH FLOOR BEAM PLAN

\l/ 1200

N

*

Creative-Hub ¢

5 Rentable Co-wWorking

South Jakarta With an Ec

omic Creative Approach



™ STRUCTURAL AXONO METRIC

(NIPEET

)

\WAWA




Final Architecture

udio | Putra Rafif Nugroho 2051

Omice Typaa

Gorereln
—
Sieet Boam
W
Ofcs Typed
- =
Omes Typea

E S CLEAN WATER MANAGEMENT
1200

npound Planning in Kemang

uth Jakarta

With an

tive Approach




Final Architecture JNn Studio | Putrc

______________________ R R I EE———————————————= ~ ]
on Cormavin
,,,,,, —_—— — ——— [ g ...
Dem
Dundoor Ares Ottics Trpei l ffice Typs &
______ !% = e == === = O . ——
Dutdoor Ares Oifica Typa Office Type A
I‘!" -
___________ = = T SRy S S S S -
Steal
- - iz
Do Area Tioe s Offics Tyoe B
.- |
___________ — = ey e
ougoornma || et | Offs Typa s
=
___________ B e P
Dutdoor Ases. Detic Type C
l,_ =S
‘Oundoor Area. dfice Type C
,,,,,, %, — —— L S

fi‘\ GREY WATER MANAGEMENT

\IJ 1200

n Kema

e Approc

WoOrking

1d Planning




Fina

Architecture

gn studio | Putra Raf

8,400

]
]
= il
)
o~
a0
=, o - +
5 ¥
= T
@ - i )
P
o T
3 -
aa : 1
2 g
s 0
= 113 )
— m ]
-
o
-
o

2,950

4,946

[0] o]
,r—'*'_"!—-—_ﬁr-—’-ﬁ

e

Men.
Toilat

&

EYa

=

Ly Gy Gy

4,200

16,800

/o
|

‘ \/0,500
K

o o0 ©0

1, CORE PLAN

6]

\_l/’ 1:70, 1:600

tive-Hub as Rentable

Co-Wworking <

Nnd Planning in Kemang, South Jakarta With an

conomic C

reative Approach

f Nugroho 20512170



Fina

dio | Putra

—
—— B
-
L A
i i - -
i —
=
1 Mt 4
- i Sl 4Ll p o= N - A A

o T oe Treet

fi‘\ NATURAL LIGHTING SCHEME

\l/’ 1250

uth Jakarta With an Economic

und Planning in Kemang




FIRE SAFETY MANAGEMENT

1:300

>

P
AN




Final Architecture Design Studio | Putra Rafif Nugroho 20512170

{+\ ASSEMBLY POINT PLAN
1300

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



Final Architecture Design Studio | Putra Rafif Nugroho 20512170

1,982

11,676

/ 1es0 |

A~ DETAIL RAMP

| 1:70, 1:1000

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



VENTILATION GRILLE

HOISTWAY WIDTH
2200

CAR INTERNAL
HOISTWAY DEPTH

b—| VENTILATION

m
888

=t P
o eEs
] 2;;‘ [
. 1 7
2 —+ /7

._, L \

V' LIGHTNING OUTLET

"'.. ! POWER RECIEVING BOX

POWER OUTLET

MACHINE ROOM DEPTH
1930

Nitecture

MACHINE ROOM CLEAR HEIGHT
2200

MACHINE ROOM CLEAR HEIGHT

OVERHEAD

FLOOR TO FLOOR HEIGHT: 500

PITDEPTH

C‘) VERTICAL TRANSPORTAION

1:100

\pound Planning in Kema

[@]

akarta

With an Economic Creat




Final Architecture Design Studio | Putra Rafif Nugroho 20512170

ALUMUNIUM FRAME

ALUMUNIUM COMPOSITE PANEL GLASS TEMPERED 8MM

4,700

21,860

A~ DETAIL FACADE
\‘| 1:50, 1:100, 1:500

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach



I
|

R . !
S L gl e
| = [ sZesin''Fink. .




Final Arc

ve-HuUb as Rentable Co-Working Space and Curated Compound Planning in Kema

nitecture Design Studio

19, South Jakarta With an Economic Creat



.
-

B

i =
= = — =

q"«‘V I;‘I..l]lln&“ .
‘ ;:‘T %g' :_,,_, 1 "; -‘r










Hi:fiilli,iii,‘iii 0 e o I




Rencana Anggaran Biaya (RAB)
No |Pekerjaan | Volume | Satuan | Harga Satuan ]
A | Pekerjaan Persiapan dan Bongkar
: 1 :Akuisisi Lahan : 3500 : m2 Rp

'
N N N N T TIT bsssssssssszzzaz dsssssssssssssss

Harga Jumiah

12,000,000 : Rp
Sub Jumlah Rp

42,000,000,000
42,000,000,000

B Biaya Konstruksi Bangunan
1 F’Eker]aan Konstruksi Bangunan Arsitektur

i ia Bangunan 3 Lantai : B840 | m2 | Rp 8,450,000 | Rp 7,098,000,000
:ib. Bangunan 7 Lantai 15ua """ m2 }'ﬁ;':' """""""" 53,000,000 | 'ﬁi:' """"""""""""" ?éi'ééii'ﬁdﬁ"{iﬁﬁ"
g""""E"'F'-éi{éij'ziér'{Eé.ééﬁiéiii""""""" 3860 T Tm3 TRp 7000000 i Rp T 25,620,000,000
2 'ﬁéﬁéﬁé’éﬁi'iﬁ{é}]}:fr """"""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""
©'a Bangunan 3 Lantai | 840 | m2 || Rp 1950000 i Rp 1,638,000,000
B b. Bangunan 7 Lantai 15ua """ m2 :'ﬁ{:’ """"""""" 1950000 i Rp 2,940,600,000
g"'ﬁ""ﬁé'kéijééﬁ'[éiﬁééﬁé}i """"""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""
E-"iié'ri&ér'és'éiﬁﬁéﬁa """""""""" i 2070 | m2 Rp 237100 i Rp 490,797,000
e Faman T o 12 """ m2 }'ﬁ{i"""""'"""jjéﬁﬁ,ﬁijﬁ'}"éii """"""""""""""" 392,000,000
\ic. Perkerasan Konblok | . 499 | m2 | Re  167500:iRp 83582500
'''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''' Sub Jumlah| Rp 118,186,979,500
C |Pekerjaan Infrastruktur dan Utilitas
| 1 :Pekerjaan MEP . 1008 : m2 Rp 75,000 | Rp 75,600,000
"""""""""""""""""""""""""""""""""""""""""""""""""" Sub Jumlah| Rp 75,600,000
D |Biaya Perizinan
t 1 Perlzlnan Lahan dan Bangunan . ‘ *
..Cedmaieeg) o T8 M2 RS 1500 R e S
e Ea_ MOANLURL) ... SRR OO L SOt iSO sl
' .c lzin Operasional Kantor Sewa{ 1 | ' Rp 24,000,000 | Rp 24,000,000
'''''''''''''''''''''''''''''''''''''' Sub Jumlan] Rp 163,335,000
E |Biaya Pemasaran
i 1 {Manajemen Pemasaran 1,50% i Rp £2,406,388,718
Total | Rp 162,832,303,218
Pembulatan| Rp 162,850,000,000
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iSewa Kantor Type A
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3.674£80.000
858,816,000

7,500,000 : Rp 90,000, 000 : Rp 29,700,000, 000 Rp 21,087,000,000

Laba Kotor Sebelum Pajak Setelah Tingkat Okupansi (71%)| Rp 33,483,600,000.00 |

0.10%: Rp 33,483,600.00

iAsuransi e seeeeeesmeseseemsses et e seneesmesmeneesaesemesessensnsmensemerasneeneeneer e D OTBE R e 33,483,600.00
H 1% Rp 3,348,360,000.00

Produk

..........................................

iSewaKantorType A i 1508 : m2

H Sewa Tenant C Cnmpuund

iSpace il B0 m2

Smt:ownm S

| Rp 30,183,804,000.00

Pembulatan 30, 000.00
Total Investasi 1 000.00
Payback Period (Tahun)

52

Payback Period Tingkat Okupansi 100% (Tahun)

1,809,600,000.00 ; Rp

56 056,006.00 T Be 313,600.600.00 Ro™" 1 55.406.000.06 A e —

72,000,000.00 ; Rp
-.iﬁ:wl&ﬁ:luu ?.-ﬁa..-.“..-..—-

3,600,000.00 i Rp

COST: Rp 162.850.000.000 MAINTANANCE (100%) Rp 4.647.600.000 REVENUE (100%) Rp 51.807.600.000

MAINTANANCE (71%) Rp 3.299.796.000 REVENUE (71%) Rp 36.783.396.000
PAYBACK PERIOD (71 %): 5.39 Years

PAYBACK PERIOD (100 %): 3.45 Years
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“Is there any emergency exit applied to this building?”

the addition of emergency exits at the end of the building was carried out in order to meet the
puilding safety criteria and to facilitate the exit of visitors in the event of an emergency scenario. Nnot
only that, the addition of vertical transportation in the form of stairs is also used to facilitate the
evacuation of building users in an emergency.

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, Soutt karta wWith an Economic Creative Approach



"where is the location of the pump area for water distribution in this building and the cooling tower
area?”
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the addition of a pump room on the basement floor is carried out as a form of management and
distribution scheme for clean water that is more planned and structured. Moreover, an additional room
drea on the rooftop for the cooling tower aread is added to gain sufficient air cooling system.
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"How to control and curate office area and co-working space users with customer
curated compounds?”

the use of access gates that require cards will later be implemented to curate and control everyone
who will later use the office area facilities or co-working spaces. this is also a form of safety in this
building.

Creative-Hub as Rentable Co-Working Space and Curated Compound Planning in Kemang, South Jakarta With an Economic Creative Approach
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