DAFTAR PUSTAKA

Algesheimer, R., Dholakia, U. M., Herrmann, A. (2005). The Social Influence of
Brand Community: Evidence from European Car Clubs. Journal of

Marketing, 69, 19-34.

Arikunto, S. 2010. Prosedur Penelitian Suatu Pendekatan Praktis. Jakarta:

Rineka Cipta.

Bilgihan, A., Okumus, F., Nusair, K., & Bujisic, M. (2013). Online experiences:
flow theory, measuring online customer experience in e-commerce and

managerial implications for the lodging industry. Information Technology

& Tourism, 14(1).

Bungin, H. M. B. 2005. Metodologi Penelitian Kuantitatif: Komunikasi, Ekonomi,
dan Kebijakan Publik Serta Ilmu-llmu Sosial Lainnya. Jakarta: Prenada

Media Group.

Brakus, J. J., Schmitt, B. H., Zarantonello, L. (2009). Brand Experience: What Is It?
How Is It Measured? Does It Affect Loyalty?. Journal of Marketing, 73,

52-68.

Chen, C., Tsai, J. (2017). Determinants of behvioral intention to use the
Personalized Location-based Mobile Tourism Application: An empirical

study by integrating TAM with ISSM. Future Generation Computer System.

63



Davis, F. D. 1985. 4 Technology Acceptance Model for Empirically Testing New
End-User Information Systems: Theory and Results. Disertasi. Tidak
diterbitkan. Sloan School of Management: Massachusetts.

Davis, F. D., Bagozzi, R. P., Warshaw, P. R. (1989). User Acceptance of

Computer Technology: A Comparison of Two Theoretical Models.
Management Science, 8(35), 982-1003.

Ghozali, 1. 2011. Model Persamaan Struktural Konsep dan Aplikasi dengan

Program AMOS 22. Semarang: Badan Penerbit Universitas Diponegoro.

Habibi, M. R., Laroche, M., Richard, M. (2014). The roles of brand community
and community engagement in building brand trust on social media.

Computer in Human Behavior, 37, 152-161.

Hair, J., Black,W., Babin, B., Anderson, R. (2010). Multivariate Data Analysis

(Vol. 7)

iPrice Insight. 2019. Peta E-Commerce Indonesia di

https://iprice.co.id/insights/mapofecommerce/ (diakses 24 November

2019).

Jayasingh, S. dan Venkatesh, R. (2015). Customer engagement factors in

facebook brand pages. 4sian Social Science, 11(26), 19-29.

Jokar, N. K., Noorhosseini, S. A., Allahyari, M. S., Damalas, C. A. (2017).
Consumers’ acceptance of medicinal herbs: an apllication of the technology

acceptance model (TAM). Journal of Ethnopharmacology.

64


https://iprice.co.id/insights/mapofecommerce/

Jouda, H. M., dan Raju, V. (2018). The Role of Perceived Trust on Consumer
Intention Toward Mobile Banking in Palestine. International Journal of

Innovative Science and Research Technology, 3(9), 203-210.

Khan, 1., Rahman, Z., Fatma, M. (2016). The role of customer brand engagement
and brand experience in online banking. Infernational Journal of Bank

Marketing, 34(7), 1025-1041.

Mahmood, B., Qureshi, J. A., Huraira, A., Mahmood, A. (2019). Relationship
between brand experience and brand loyalty. Journal of Organizational

Behavior Research, 4, 79-88.

Morgan-Thomas, A. dan Veloutsou, C. (2013). Beyond technology acceptance:
Brand relationships and online brand experience. Journal of Business

Research, 66, 21-217.

Pine BJ II, Gilmore JH (2011) The experience economy. Harvard Business Press,

Boston

Pratomo, L. A., & Magetsari, O. N. N. (2018). Online Brand Experience: Drivers

and Consequences. Jurnal Dinamika Manajemen, 9(2), 218-227.

Rafique, H., Shamim, A., Anwar, F. (2019). Investigation acceptance of mobile
library application with extended technology acceptance model (TAM).

Computers & Education.

65



Saleh, K. Social media engagement-statistics and  trends  di
https://www.invespcro.com/blog/social-media-engagement/ (diakses 27

November 2019).

Singh, N., dan Sinha, N. (2020). How perceived trust mediates merchant’s
intention to use a mobile wallet technology. Journal of Retailing and

Consumer Services, 52.

Sharma, V. M., dan Klein, A. (2020). Consumer perceived value, involvement,
trust, susceptibility to interpersonal influence, and intention to participate

in online group buying. Journal of Retailing and Consumer Services, 52.

Statista. 2019. e-Commerce Indonesia di
https://www.statista.com/outlook/243/120/ecommerce/indonesia  (diakses

24 November 2019).

Statista. 2019. Number of social networks users in Indonesia from 2017 to 2023
(in millions) di https://www.statista.com/statistics/247938/number-of-

social-network-users-in-indonesia/ (diakses 24 November 2019).

Weman, E. 2011. Consumer motivations to join a brand community on Facebook.
Tesis. Tidak diterbitkan. Department of Marketing. Hanken School of

Economics: Helsinki.

Widodo. 2017. Metodologi Penelitian Populer & Praktis. Jakarta: PT.

RajaGrafindo Persada.

66


https://www.invespcro.com/blog/social-media-engagement/
https://www.statista.com/outlook/243/120/ecommerce/indonesia
https://www.statista.com/statistics/247938/number-of-social-network-users-in-indonesia/
https://www.statista.com/statistics/247938/number-of-social-network-users-in-indonesia/

Yasin, M., Liebana-Cabanillas, F., Porcu, L., Kayef, R. N. (2019). The role of
customer online brand experience in customers' intention to forward online
company-generated content: The case of the Islamic online banking sector

in Palestine. Journal of Sustainibility, 11.

Yasin, M., Liebana-Cabanillas, F., Porcu, L., Kayef, R. N. (2020). The Effect of
Brand Experience on Customers’ Engagement Behavior within the
Context of Online Brand Communities: The Impact on Intention to
Forward Online Company-generated Content. Journal of Retailing and

Consumer Services, 52.

Yasin, M., Porcu, L., Liebana-Cabanillas, F. (2019). Determinants of Intention to
Forward Online Company-generated Content via Facebook. International

Review of Management and Marketing, 9(3), 148-157.

Zote, J. 2019. 55 Critical Social Media Statistics to Fuel Your Strategy in 2020 di
https://sproutsocial.com/insights/social-media-statistics/ ~ (diakses 27

November 2019).

67


https://sproutsocial.com/insights/social-media-statistics/

Yasin, M., Liebana-Cabanillas, F., Porcu, L., Kayef, R. N. (2020). The Effect of

Brand Experience on Customers’ Engagement Behavior within the
Context of Online Brand Communities: The Impact on Intention to
Forward Online Company-generated Content. Journal of Retailing and

Consumer Services, 52.

Yasin, M., Porcu, L., Liebana-Cabanillas, F. (2019). Determinants of Intention to

Zote,

Forward Online Company-generated Content via Facebook. International

Review of Management and Marketing, 9(3), 148-157.

J. 2019. 65 Social Media Statistics to Bookmark in 2019 di
https://sproutsocial.com/insights/social-media-statistics/ ~ (diakses 27

November 2019).

68


https://sproutsocial.com/insights/social-media-statistics/



